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Introduction

Article 29 of the Tax Law authorizes counties, cities and some
school districts to impose a local sales tax as a complement to the
statewide tax. This report presents statistical information on taxable
sales and purchases subject to the county and New York City (NYC)
sales tax. Taxable sales include nearly all retail sales of tangible
personal property and certain services. Taxable purchases represent
the value of tangible personal property or services purchased for use
in business operations (which would otherwise be subject to tax) on
which no sales tax was previously paid.

This report presents county taxable sales and purchases subject to
the county sales tax. For the most part, the tangible property and
services that are taxed by counties are also taxed by New York
State. This data is reported in separate statistical tables as the state
tax base in order to provide a more accurate measure of the State’s
taxable sales and a more consistent comparison of the taxable sales
trends of counties. However, counties also tax some tangible
property and services that are exempt from the state sales tax such
as residential energy sales and local clothing taxable sales. The
taxation of these items varies by county. The taxable sales of these
items are presented in a separate table of the local tax base. The
following items are exempt from the state sales tax, and are in the
local sales tax base for certain counties:

e Clothing and footwear costing less than $110;

o Consumer utility and fuel taxes for residential energy;

e Fuel and utility services and farming services (New York City
only);

e Other NYC services (parking services, hotel room occupancy
services, cleaning and maintenance services, credit rating and
reporting services, miscellaneous personal services, protective
and detective services, interior decorating and design services);

e Sales to a Qualified Empire Zone Enterprise (QEZE) eligible
for exemption; and

o Consumer’s utility tax for telephone services, telephone
answering services, and telegraph services.
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Unless separately stated, the statistical tables and figures in this
publication are based on both the state and local tax bases.

Data presented herein are derived from vendor and purchaser
information reported on New York State sales tax returns. The report
displays the data for all counties combined statewide, New York City,
all counties outside the City, and each county separately. This
publication presents (1) five year annual trends, (2) state and local tax
base trends by industry for the two most recent annual selling periods,
and (3) county trends by region. Data for the March 2000 through
February 2001 selling period are revised from the last report. Data for
the March 2001 through February 2002 selling period are preliminary
and will be revised in our next report.

On March 1, 2000, the State’s permanent sales and use tax exemption
on clothing items and footwear costing less than $110 went into effect.
This exemption does not apply to any locally imposed sales and use
taxes unless the county or city imposing those taxes elected to provide
forit. As of March 1, 2001, sixteen counties and New York City had
elected to exempt locally imposed sales and use taxes. Appendix D
shows the counties that elected to exempt the locally imposed sales
and use taxes and the rates imposed by those counties not electing to
exempt local sales tax.

On May 15, 2000, Chapter 63 of the Laws of 2000 was enacted. This
legislation amended the Tax Law to provide certain tax benefits under
the new “Empire Zones Program Act” which is applicable to the New
York State and local sales and compensating use taxes, as well as to
certain other taxes. Beginning March 1, 2001, certain purchases and
uses of tangible personal property and services by a Qualified Empire
Zone Enterprise (QEZE) are exempt from the New York State four
percent sales and use tax. These exemptions do not apply to any
locally imposed sales and use taxes unless the county, city, or school
district imposing those taxes elects to provide the exemptions.
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Annual Sales and
Purchases

Table 1 summarizes annual sales and purchases subject to use tax for
the state and local tax base for all New York counties during the past
five years. With the exception of the most recent annual selling
period, annual sales have grown each year when compared with sales
reported for the previous year. Preliminary data for March 2001
through February 2002 indicates that reported sales declined by $4.0
billion to $213.7 billion, which is a 1.9 percent drop from the
previous year.

Table 1: Statewide Combined
Annual State and Local Tax
Base Totals

(In Thousands)

Taxable Sales Change from Previous Period

Period & Purchases Amount Percent
3/97 - 2/98 $181,974,425 $7,668,982 4.40
3/98 - 2/99 189,655,494 7,681,069 4.42
3/99 - 2/00 207,152,430 17,496,936 9.23
3/00 - 2/01** 217,750,656 10,598,226 5.12
3/01 - 2/02* 213,717,776 -4,032,880 -1.85
* Preliminary

** Revised

Figure 1 depicts that the March 2001-February 2002 selling period did
not continue the upward trend of annual sales that has been underway
since the March 1997 through February 1998 selling period. The
decrease in taxable sales and purchases is directly related to the impact
of the national recession, the decline in financial markets and the World
Trade Center disaster.

Figure 1: Statewide Five-
Year Trend
(in Billions)
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Ind ustry An aIysi S Table 2 provides a look at statewide annual total taxable sales and
purchases by industry for the state tax base. Taxable sales and
purchases for the March 2001 through February 2002 annual selling
period reached $196.9 billion. This amount fell below the total
reported for the previous year’s comparable twelve-month selling
period by 1.0 percent ($2.0 billion).

Statewide, five of the major industries realized year-over-year growth
for the latest annual selling period. There were no significant
increases, but modest increases were noted in the arts, entertainment,
and recreation (3.3 percent); retail trade (1.9 percent); information (1.9
percent); health care (1.2 percent); and utilities (0.9 percent)
industries. The largest decreases in industry sales occurred in
wholesale trade (-10.9 percent); manufacturing (-10.1 percent); and
professional, scientific, and technical services (-8.6 percent).

Retail sales accounted for 46.7 percent of the taxable sales and
purchases in the state tax base, contributing $92.0 billion to the
statewide total. During this most recent selling period, retail sales rose
1.9 percent from the previous year. Gains and losses in the retail trade
industry were evenly split with six sectors realizing growth, ranging
from 1.7 percent for furniture and home furnishings to 7.0 percent for
motor vehicles and parts. Six sectors experienced decreases in
reported sales within retail trade. The clothing sector (-7.4 percent)
experienced the greatest decline, followed by miscellaneous retail
(-5.9 percent); nonstore retail (-3.3 percent); and electronics and
appliances (-2.7 percent).
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Table 2: Statewide Annual

State Tax Base Industry Totals
(In Thousands)

Selling  Period
Industry 3/00- 2/01 ** 3/01-2/02 *  Percent Change
Utilities (excluding residential energy) $7,003,566 $7,064,921 0.88
Construction 4,615,326 4,449 574 -3.59
Manufacturing 5,780,782 5,199,414 -10.06
Wholesale Trade 18,687,773 16,649,998 -10.90
Retail Trade Total 90,297,554 92,045,014 1.94
Motor Vehicles and Parts 23,150,843 24,762,167 6.96
Furniture and Home Furnishings 4,871,694 4,956,684 1.74
Electronics and Appliances 5,520,155 5,369,760 -2.72
Building Materials and Garden Equipment 9,253,080 9,537,804 3.08
Food and Beverage 8,719,799 9,182,706 5.31
Health and Personal Care 3,343,957 3,430,059 2.57
Gasoline Stations 7,234,739 7,062,239 -2.38
Clothing (excluding local sales) 5,293,760 4,899,589 -7.45
Sporting Goods, Hobby, Book and Music Stores 4,114,452 4,112,732 -0.04
General Merchandise 10,684,452 11,026,389 3.20
Miscellaneous Retail 5,266,148 4,954,022 -5.93
Nonstore Retail 2,844,474 2,750,863 -3.29
Information 15,427,550 15,725,103 1.93
Professional, Scientific, and Technical 5,363,624 4,903,036 -8.59
Administrative/Support Services 6,752,132 6,593,395 -2.35
Health Care 222,060 224,778 1.22
Arts, Entertainment, and Recreation 2,321,148 2,397,605 3.29
Accommodation and Food Services 23,496,341 22,413,878 -4.61
Food Services 16,982,576 16,997,494 0.09
Accommodation 6,513,765 5,416,384 -16.85
Other Services Total 6,106,985 6,047 449 -0.97
Repair and Maintenance 4,027,719 4,113,323 2.13
Personal and Laundry Services 1,674,343 1,542,238 -7.89
All Other Services 404,923 391,888 -3.22
Ag., Mining, Trans., FIRE, Educ., Govt. 10,348,381 9,825,997 -5.05
Unclassified by Industry 2,498,603 3,382,529 35.38
Grand Total $198,921,824 $196,922,690 -1.00
* Preliminary
** Revised
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Figure 2: Statewide Industry Shares for the State Tax Base in the 3/01-2/02 Selling Period
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Figure 2 shows the statewide share of taxable sales and purchases
contributed by major industry for the state tax base in the latest
selling period. Retail trade and accommodation and food services
continue to be the two largest sources of State taxable sales and
purchases. Combined, they contribute more than 58.1 percent of the
State total.
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Table 3: Statewide Annual
Local Tax Base Industry
Totals

(In Thousands)

Table 3 provides a look at the statewide annual industry totals for the
local tax base portion of taxable sales and purchases. These are taxes
imposed only at the county or New York City level and are exempt
from state tax. Taxable sales and purchases for the March 2001
through February 2002 selling period decreased by 10.8 percent.
Taxable sales and purchases reported from the 1.5 percent sales tax on
residential energy, coupled with the taxable sales and purchases
realized by the clothing sector, contributed 89.1 percent to the

statewide local tax base.

Selling  Period

Industry 3/00 - 2/01 ** 3/01-2/02 * Percent Change
Utilities - residential energy only $9,617,980 $7,370,105 -23.37
Clothing - local sales only 7,457,831 7,589,568 1.77
Fuel and utility services; farm services (NYC only) 988,383 859,253 -13.06
Other NYC Services 1/ 762,556 790,975 3.73
Telephone services 0 227 N/A
Services to tangible personal property used in prod. 2,084 0 N/A
Sales to Qualified Empire Zone Enterprises (QEZEs) 0 184,959 N/A
Grand Total $18,828,833 $16,795,087 -10.80
* Preliminary

** Revised

N/A - Data is only applicable to one selling period

1/ Includes parking services, hotel room occupancy services, cleaning and maintenance servcies, credit rating and reporting
services, miscellaneous personal services, protective and detective services, and interior decorating and design services.
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County Trends
by Region
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Nearly two thirds of the State’s counties showed year-over-year gains
in taxable sales and purchases. Figure 3 provides a glimpse of county
sales activity trends by region. As shown, year-over-year gains were
widely dispersed throughout the State.

Table 4 indicates that three counties surpassed five percent growth in
total taxable sales and purchases for the March 2001 through
February 2002 period as compared with the previous year. Schoharie
county (8.7 percent) experienced the most growth in taxable sales and
purchases, followed by Putnam (6.1 percent) and Saratoga (6.0
percent) counties.

Schoharie county reported gains in about half of its major industry
sectors. The most significant percent gain was in the information
industry (90.1 percent) where significant increases in taxable sales
were reported by network communications in the second and third
quarters. Schoharie county also realized growth in its retail industry,
where sizeable increases in taxable sales and purchases were reported
in the clothing, building materials and garden equipment, gasoline
stations, and the general merchandise sectors.

Putnam county was the only county to realize gains in all of its major
industry groups, with the most notable percentage increases reported
for the manufacturing (15.0 percent), information (11.1 percent), and
construction (10.6 percent) industries. Other services reported an
increase of 8.9 percent.

Gains reported by the retail trade industry were the major source of
Saratoga county’s 6.0 percent increase in taxable sales and purchases.
Much of this gain was realized in the motor vehicle and parts (9.6
percent), clothing - local tax base (18.5 percent), gasoline stations
(15.6 percent), and general merchandise (15.0 percent) sectors. The
only sector in retail trade to see a slight decline was the food and
beverage (-.5 percent) sector. In spite of the strength in the retail
trade industry, wholesale sales declined by 10.3 percent. Saratoga
county also experienced substantial growth in the food services (7.6
percent) sector in the accommodation and food services industry.
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Jefferson county experienced the most significant decline in taxable
sales and purchases when compared to the previous annual selling
period. This decline (-7.4 percent) appears to be mainly attributable to
a decrease in taxable sales and purchases in the retail trade industry.
Jefferson county, along with Rensselaer county, elected to exempt the
locally imposed sales and uses tax effective March 1, 2001. In doing
so, they joined New York City and the fourteen other counties that
have allowed for this exemption. (See Appendix D.)
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Table 4: Change in Taxable Sales & Purchases

Mar. 2000 - Mar. 2001 - Percent Mar. 2000 - Mar. 2001 - Percent
County Feb. 2001** Feb. 2002* Change County Feb. 2001* Feb. 2002* Change
Albany 4,835,726 4,842,910 0.15 Oneida 2,237,931 2,235,704 -0.10
Allegany 333,153 327,937 -1.57 Onondaga 5,957,625 5,956,350 -0.02
Broome 2,087,683 2,058,692 -1.39 Ontario 1,580,740 1,590,482 0.62
Cattaraugus 742,685 753,914 1.51 Orange 4,228,403 4,397,554 4.00
Cayuga 705,340 725,698 2.89 Orleans 251,208 253,924 1.08
Chautauqua 1,239,316 1,213,723 -2.07 Oswego 971,861 983,675 1.22
Chemung 1,137,364 1,116,308 -1.85 Otsego 600,125 613,490 2.23
Chenango 378,552 380,515 0.52 Putnam 846,271 897,579 6.06
Clinton 889,314 927,006 424 Rensselaer 1,212,983 1,155,203 -4.76
Columbia 560,715 563,883 0.56 Rockland 3,172,076 3,284,741 3.55
Cortland 448,335 450,051 0.38 St. Lawrence 985,633 978,635 -0.71
Delaware 407,717 414,330 1.62 Saratoga 2,226,008 2,360,088 6.02
Dutchess 3,412,222 3,430,263 0.53 Schenectady 1,737,028 1,740,171 0.18
Erie 10,999,837 10,932,286 -0.61 Schoharie 248,533 270,232 8.73
Essex 450,212 470,726 4.56 Schuyler 126,147 127,970 1.45
Franklin 358,048 367,181 2.55 Seneca 345,723 339,972 -1.66
Fulton 481,626 476,108 -1.15 Steuben 883,153 900,110 1.92
Genesee 627,197 621,034 -0.98 Suffolk 19,245,700 19,991,601 3.88
Greene 445,100 461,746 3.74 Sullivan 658,704 650,827 -1.20
Hamilton 68,839 69,212 0.54 Tioga 329,164 338,235 2.76
Herkimer 461,246 469,677 1.83 Tompkins 954,230 969,040 1.55
Jefferson 1,145,120 1,060,028 -7.43 Ulster 1,939,833 1,980,691 211
Lewis 175,211 177,387 1.24 Warren 1,158,240 1,170,418 1.05
Livingston 498,269 514,144 3.19 Washington 384,158 391,421 1.89
Madison 545,534 532,428 -2.40 Wayne 745,481 737,730 -1.04
Monroe 8,709,414 8,580,871 -1.48 Westchester 14,488,212 14,419,537 -0.47
Montgomery 463,283 474,553 2.43 Wyoming 279,328 286,724 2.65
Nassau 18,947,234 19,271,475 1.71 Yates 184,216 175,196 -4.90
Niagara 2,187,945 2,133,601 -2.48 New York City 86,029,898 80,702,791 -6.19
Note: Dollar data is in thousands.
* Preliminary
** Revised
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New York City

The five New York City counties of the Bronx, Kings, New York
(Manhattan), Queens and Richmond represent almost 37.8 percent of all
reportable statewide taxable sales and purchases for the latest annual
period. With the exception of the latest annual selling period, New York
City sales had expanded continually since the mid 1990’s, growing from
$69.6 billion in 1997-1998 to $86.0 billion in 2000-2001. Reported
taxable sales and purchases for 2001-2002 decreased by 6.2 percent to
$80.7 billion (Table 5 and Figure 4).

Table 5: New York City Taxable Sales Change from Previous Period
Combined Annual State and Period & Purchases Amount Percent
Local Tax Base Totals 3/97 - 2/98 $69,586,908 $4,020,979 6.13
(In Thousands) 3/98 - 2/99 74,612,229 5,025,321 7.22
3/99 - 2/00 81,707,488 7,095,259 9.51
3/00 - 2/01** 86,029,898 4,322,410 5.29
3/01 - 2/02* 80,702,791 -5,327,108 -6.19
* Preliminary
** Revised
Figure 4: Five-Year
Trend for New York City
(In Billions)
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Table 6 summarizes New York City’s annual total taxable sales and
purchases by industry for the state tax base. For the most recent selling
period ending February 2002, sales tax vendors reported $75.4 billion in
New York City taxable sales and purchases, a decrease of $5.3 billion or
4.5 percent from the same period one year earlier.

New York City experienced most of the decline in taxable sales
throughout the state during the sales tax year from March 2001 through
February 2002. The City not only suffered from the World Trade Center
disaster, but as a financial center, it also dealt with the impact of a severe
downturn in the financial markets as the bull market of the 1990’s ended
from the onset of a national recession.
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Table 6: New York City Annual
State Tax Base Industry Totals
(In Thousands)

Selling  Period
Industry 3/00-2/01 ** 3/01-2/02 *  Percent Change
Utilities (excluding residential energy) $3,408,559 $3,687,578 8.19
Construction 2,249,766 2,160,050 -3.99
Manufacturing 2,321,245 1,980,238 -14.69
Wholesale Trade 7,958,645 6,878,459 -13.57
Retail Trade Total 25,639,737 24,999,747 -2.50
Motor Vehicles and Parts 4,089,866 4,245,932 3.82
Furniture and Home Furmishings 1,766,636 1,759,136 -0.42
Electronics and Appliances 2,521,889 2,346,163 -6.97
Building Materials and Garden Equipment 2,023,237 2,043,380 1.00
Food and Beverage 2,286,457 2,392,751 4,65
Health and Personal Care 1,488,375 1,554,194 442
Gasoline Stations 1,209,600 1,123,258 -7.14
Clothing (excluding local sales) 2,971,830 2,621,313 -11.79
Sporting Goods, Hobby, Book and Music Stores 1,525,798 1,522,915 -0.19
General Merchandise 2,495,559 2,465,988 -1.18
Miscellaneous Retail 2,279,819 1,983,255 -13.01
Nonstore Retail 980,668 941,462 -4.00
Information 8,022,023 8,086,206 0.80
Professional, Scientific, and Technical 3,510,573 3,225,724 -8.11
Administrative/Support Services 3,365,897 3,327,222 -1.15
Health Care 80,623 80,118 -0.63
Arts, Entertainment, and Recreation 795,002 776,903 -2.28
Accommodation and Food Services 12,728,012 11,386,636 -10.54
Food Services 8,113,221 7,833,517 -3.45
Accommodation 4,614,791 3,553,119 -23.01
Other Services Total 2,587,171 2,441,386 -5.63
Repair and Maintenance 993,798 1,003,960 1.02
Personal and Laundry Services 1,333,544 1,193,165 -10.53
All Other Services 259,830 244,261 -5.99
Ag., Mining, Trans., FIRE, Educ., Govt. 5,196,863 4,795,692 -1.72
Unclassified by Industry 1,060,151 1,569,731 48.07
Grand Total $78,924,268 $75,395,692 -4.47
* Preliminary
** Revised

For both the State and City, retail sales provide the largest share of
taxable sales and purchases among the major industry sectors in the
state tax base. For the most recent selling period, retail sales represent
46.7 percent of all taxable sales statewide, in contrast with 33.2 percent
within the City. This disparity reflects the greater importance of
taxable services in the state sales tax base in New York City.
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Table 7: New York City Annual
Local Tax Base Industry Totals
(In Thousands)

Page 14

In New York City, the only industries to post a percentage increase
from the previous year were the utilities industry (8.2 percent) and
the information industry (0.8 percent). All other industries
experienced declines in reported sales and purchases ranging from the
health care industry (-0.6 percent) to the manufacturing industry
(-14.7 percent). Other industries experiencing substantive declines
were the wholesale trade (-13.6 percent) and the accommodation and
food services (-10.6 percent) industries. Within the accommodation
and food services industry, the accommodation sector experienced a
23 percent drop from the previous annual selling period. Much of the
reported dip in taxable sales and purchases can be attributed to the
immediate impact of the World Trade Center disaster on New York
City’s economy.

Table 7 summarizes the local tax base component of New York City’s
taxable sales and purchases. New York City reports taxable sales for
two industries not taxed by New York State or any county outside New
York City. The first industry includes: 1) fuel and utility services used
in the production of property for sale and 2) installation, repair, and
maintenance services for property used in farming. (Effective
November 1, 2000, only fuel and utilities used in the production of gas,
electricity, refrigeration, and steam remain taxable.) The second
industry sector includes parking services, hotel room occupancy
services, and miscellaneous services (cleaning and maintenance
services, credit rating and reporting services, and interior decorating
and design services).

Selling  Period

Industry 3/00 - 2/01 ** 3/01-2/02 *  Percent Change
Utilities - residential energy only $5,354,692 $3,617,986 -32.43
Fuel and utility services; farming services 988,383 859,253 -13.06
Other NYC Services 1/ 762,556 790,975 3.73
Sales to Qualified Empire Zone Enterprises (QEZEs) 0 38,885 N/A
Grand Total $7,105,630 $5,307,099 -25.31
* Preliminary

** Revised

N/A - Data is only applicable to one selling period
1/ Includes parking services, hotel room occupancy services, cleaning and maintenance servcies, credit rating and reporting
services, miscellaneous personal services, protective and detective services, and interior decorating and design services.

Taxable sales and purchases reported from the 1.5 percent sales tax
on residential energy comprise 68.2 percent of New York City’s local
tax base. Taxable sales for residential energy fell by 32.4 percent
during the year.
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New York City elected to exempt locally imposed sales and use tax on
clothing when the State implemented the permanent sales and use tax
clothing exemption on March 1, 2000. This sales and use tax
exemption applied to clothing items and footwear costing less than
$110.

Counties Outside
New York City

Table 8: All Counties Outside
of New York City -
Combined Annual State

and Local Tax Base Totals
(In Thousands)

Figure 5: Five-Year Trend
for Counties Outside of
New York City

(In Billions)

Preliminary data indicates that taxable sales and purchases in counties
outside New York City reached $133 billion for the year ending
February 2002 (Table 8). This value represents a 1.0 percent increase
from the previous year and an 18.4 percent increase from sales reported
five years ago. Figure 5 shows that taxable sales and purchases
reported outside of New York City for the last annual selling period
continued to grow during the national recession. This trend contrasts
with the decline in New York City during that same period.

Taxable Sales Change from Previous Period

Period & Purchases Amount Percent
3/97 - 2/98 $112,387,517 $3,648,003 3.35
3/98 - 2/99 115,043,266 2,655,749 2.36
3/99 - 2/00 125,444,942 10,401,676 9.04
3/00 - 2/01** 131,720,758 6,275,816 5.00
3/01 - 2/02* 133,014,986 1,294,227 0.98
* Preliminary
** Revised
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Table 9: All Counties Outside
of New York City - Annual

State Tax Base Industry Totals
(In Thousands)
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Analysis of the state tax base industry data presented in Table 9
reveals that the arts, entertainment and recreation industry
reported the largest gain (6.2 percent) of any major industry from
the same period in the previous year. The next largest gains were
reported by the retail trade industry (3.7 percent) and the
information industry (3.2 percent). Within retail trade, sales from
the motor vehicles and parts sector (7.6 percent) saw the most
significant gain. Following the pattern of New York City, the two
industries to report the largest declines were the wholesale trade
(-8.9 percent) and manufacturing (-6.9 percent) industries.

Semng Period
Industry 3/00-2/01 ** 3/01-2/02 *  Percent Change
Utilities (excluding residential energy) $3,595,007 $3,377,342 -6.05
Construction 2,365,560 2,289,524 -3.21
Manufacturing 3,459,537 3,219,175 -6.95
Wholesale Trade 10,729,128 9,771,539 -8.93
Retail Trade Total 64,657,817 67,045,268 3.69
Motor Vehicles and Parts 19,060,977 20,516,235 7.63
Furniture and Home Furnishings 3,105,058 3,197,547 2.98
Electronics and Appliances 2,998,266 3,023,597 0.84
Building Materials and Garden Equipment 7,229,843 7,494,425 3.66
Food and Beverage 6,433,342 6,789,955 5.54
Health and Personal Care 1,855,582 1,875,865 1.09
Gasoline Stations 6,025,139 5,938,981 -1.43
Clothing (excluding local sales) 2,321,930 2,278,275 -1.88
Sporting Goods, Hobby, Book and Music Stores 2,588,654 2,589,817 0.04
General Merchandise 8,188,893 8,560,401 4.54
Miscellaneous Retail 2,986,328 2,970,767 -0.52
Nonstore Retail 1,863,806 1,809,401 -2.92
Information 7,405,527 7,638,897 3.15
Professional, Scientific, and Technical 1,853,051 1,677,311 -9.48
Administrative/Support Services 3,386,235 3,266,173 -3.55
Health Care 141,437 144,660 2.28
Arts, Entertainment, and Recreation 1,526,146 1,620,702 6.20
Accommodation and Food Services 10,768,329 11,027,242 2.40
Food Services 8,869,356 9,163,977 3.32
Accommodation 1,898,974 1,863,264 -1.88
Other Services Total 3,519,813 3,606,063 2.45
Repair and Maintenance 3,033,921 3,109,363 2.49
Personal and Laundry Services 340,799 349,073 243
All Other Services 145,093 147,627 1.75
Ag., Mining, Trans., FIRE, Educ., Govt. 5,151,517 5,030,305 -2.35
Unclassified by Industry 1,438,451 1,812,798 26.02
Grand Total $119,997,556 $121,526,998 1.27
* Preliminary
** Revised
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Table 10: All Counties Outside
of New York City - Annual

Local Tax Base Industry Totals
(In Thousands)

Table 10 provides a look at the annual industry totals for the local
tax base portion of taxable sales and purchases for counties outside
of New York City. Taxable sales and purchases for the March
2001 through February 2002 selling period decreased by 2.0
percent, primarily due to a 12 percent decline in local taxable sales
on residential energy. This decline was brought about by a 13
percent drop in heating degree days in New York State during the
period. Taxable sales and purchases from the 1.5 percent sales tax
on residential energy together with the local sales tax collected on
clothing sales contributed 98.7 percent to the local tax base for all
counties outside of New York City.

Selling  Period

Industry 3/00 - 2/01 ** 3/01-2/02 * Percent Change
Utilities - residential energy only $4,263,288 $3,752,119 -11.99
Clothing - local sales only 7,457,831 7,589,568 1.77
Telephone services 0 227 N/A
Services to tangible personal property used in prod. 2,084 0 N/A
Sales to Qualified Empire Zone Enterprises (QEZESs) 0 146,074 N/A
Grand Total $11,723,203 $11,487,988 -2.01
* Preliminary

** Revised

N/A - Data is only applicable to one selling period

Methodology and
Data Limitations

The taxable sales and purchases statistics presented in this report
come from more that three million data items reported on about
250,000 sales tax returns filed each quarter with the New York
State Department of Taxation and Finance. Most of the 300,000
annual returns are filed following the year-ending sales tax quarter
that closes on February 28. The report aggregates quarterly data
into annual periods to dampen fluctuations caused by vendor late
reporting, account reconciliation of prior period activities and
amended returns.

This report provides a snapshot of a continuously changing sales
tax file. File records are updated daily to reflect late and amended
returns and corrected return information. A recent analysis of data
corrections to the sales tax file indicates that a minimum time
period of two years is necessa